


Senior Designer/Art Director 
(Freelance) Various Studios 
March 2019 – Jan 2022

Freelancing for various design studios 
such as Landor and Fitch, Superunion 
and my own client base. 

Designer (Freelance) 
Wieden + Kennedy 
June 2018–Feb 2019

Graphic designer for Three UK Phones 
Are Good campaign. Tasks included 
designing and commissioning assets.

Designer (Freelance) 
Various Studios 
Jan 2016 –Present

Notable freelance engagements have 
included Wolff Olins, Anyways, Transport 
Design Consultancy and Praline. One 
freelance project was undertaken at 
Whistlejacket in which I played a key role 
in the redesign and implementation of 
Portsmouth University rebrand.

Art Director  
Protein 
Jan 2015 – July 2015

Creative direction and design for Protein 
Journal. Responsibilities included 
commissioning photography and 
illustrations. Other duties  
included overseeing that projects where 
completed to a high standard.

Freelance designer and 
Art Director with 10 years 
experience. Currently based  
in Crystal Palace, South 
London. Notable freelance 
engagements have included 
Wieden +Kennedy, Wolff 
Olins, Anyways, Superunion 
and Praline. I have previously 
worked at Wallpaper  
Magazine and Protein.



Portsmouth
University
Sports Facility

The University of Portsmouth was building a  
new £53 million sports centre which opened in 
2021. To promote the opening of the new centre, 
and create a buzz in and around Portsmouth,  
the university needed design work for a complete 
launch campaign.

A flexible grid system was devised which used 
the interplay of colour, type and squares to create 
an active, playful and welcoming energy, which 
was reinforced and supported by the vibrant 
university brand colour palette. In addition, 
the new PLAY. TRAIN. COMPETE. strapline 
emphasised that everyone was welcome at the 
new sports centre – from beginners to keep-fit 
enthusiasts to elite athletes.

The new launch creative work was applied across 
all of the centre’s advertising, promotional and 
membership materials, including the website, 
emails, outdoor banners, leaflets, posters, local 
advertising, social media channels, membership 
cards and timetables.























Comic Relief  
and Red  
Nose Day

Since 1985, Comic Relief has raised over a 
billion pounds to help fight poverty around the 
world. The Red Nose Day event held every year 
has played a key role in these global fundraising 
efforts. 

The two logos are now iconic and recognised 
by millions of people around the country. The 
challenge the organisation faced was to keep 
the brand and the identity relevant in today’s 
digital world. So they commissioned a brand 
refresh to make Comic Relief and Red Nose Day 
current and engaging in a busy visual landscape. 

The square Comic Relief logo and the Red Nose 
Day roundel were carefully refined and reshaped 
to be flexible, and work powerfully across all 
printed collateral and online channels.























Well Drawn 
Brewery

The Well Drawn Brewing Company has been 
creating simple, tasty beers in the heart of 
Bedwas, Caerphilly since 2017. The brewery 
was founded by Craig and Matt after long 
conversations about beer and brewing held up 
mountains, down rivers, but mostly in the pub.

The guys approached JME Design with a brief  
for a complete rebrand of the business. Which  
came up with a simple roundel design which  
was visually striking, and flexible enough to 
encompass the whole identity system. The flower 
illustration symbolises the clean fresh taste of  
real ale while the friendly fish is for those people 
who drink like one!

Craig and Matt brew a whole range of classic  
cask and bottle conditioned real ales including 
Pale Ale, Winter Ale, Narwhale Blonde, 
Caerphilly Pale, Bedwas Bitter, Pontcanna Pale, 
Cymylog Cloudy IPA and more. So as part of the 
new identity, we also wove in strong colours for 
each individual beer.























Cuvva Cuvva is an innovative new brand that has 
disrupted the whole car insurance market. 

It offers motorists fast, flexible, short-term 
cover that lasts from one hour up to 28 days on 
a rolling monthly subscription. So now it’s easy 
if you need to borrow a car for a short while 
or drive a new one home. And it’s all arranged 
with just a few taps through the Cuvva app.

The team at Cuvva approached JME Design 
with a brief for a total rebrand of the business. 
To reflect this dynamic, young, modern brand I 
created something radically different with none 
of the usual clichéd car insurance images.

We brought a subtle futuristic feel to the 
brand work through the use of vibrant colour, 
quirky illustrations and icons, and a strong and 
distinctive use of type.

Underpinning it all is the concept of the 
main gradient graphic. This powerfully 
communicates the idea of protection, as 
well as the progressive thinking and smart 
approach of this bold new company.



























University of 
Portsmouth

In a very competitive environment, the University 
of Portsmouth was struggling to stand out and be 
noticed by its target audience. The educational 
institution needed a strong, striking and above 
all, contemporary visual design system and 
photography to attract prospective students and 
create a sense of excitement around the uni.

The new corporate identity created was based 
around a bold visual element called the Horizon 
Line. This celebrated Portsmouth and the 
university’s historic coastal location, and evoked 
the optimism and anticipation of an exciting 
educational journey.  

As part of the rebrand, comprehensive brand 
guidelines were also devised to guide the in-
house design team on the usage and application 
of the Horizon Line across all media and channels.

























Avarto Every year, they manage millions of accounts 
on behalf of their clients and are committed to 
being a trusted and reliable business partner. 
Their company ethos is, ‘Where convenient and 
easy financial services support today’s lifestyle. 
For happy users.’

Now, Avarto have created a user-friendly app 
that helps you manage all of your banking and 
finances through one clear customer interface.

It’s dynamic, radical and ground-breaking. And 
so the visual identity we created had to share 
these same innovative qualities. Our striking 
design solution effortlessly communicates the 
efficient, seamless transaction cycle that people 
experience when using the new Avarto app. 
In particular, the looping video highlights the 
infinite, streamlined ebb and flow of finances, 
all brought to life by a futuristic colour palette.

All in all, our visually stunning work exudes an 
aura of individuality, to perfectly represent this 
independent fintech company which stands 
alone in the crowded banking app market..























GO1OX GO1OX is the brainchild of Sam Keisner, a 
finance expert with over five years’ experience 
across the venture capital and private equity 
sectors. He is now using his investment and 
finance know-how to help growing businesses 
that inspire him.

The mission of GO1OX is to support 
entrepreneurs with big ideas through their early 
stage growth, by validating product concepts, 
developing bespoke technologies, streamlining 
operations and bringing in investment.

It’s an intensive four-month programme that 
brings together the resources, infrastructure, 
network and experience Sam can draw on to 
take ideas from conception to launch and scale.

Sam asked us to develop a complete corporate 
identity for GO10X. Our concept is based 
around a video of an explosion of balls – a 
striking visual metaphor for the energy and 
excitement of starting a new venture. The white 
space is a key element of the identity and 
reflects the clarity and simplicity of the tech 
products GO10X are supporting.
























